
POST EVENT REPORT
Girls Night Out Brisbane

25th and 26th September 2008
Old Museum Building



Awesome stall holders, great shopping 
opportunities and wonderful experiences

Showcasing 62 wonderful businesses in the areas of fashion, beauty, 
jewellery, cosmetics novelty, wine and more

http://www.rentastud.com.au/


Stall Holder Experiences

Å 92% said they received good exposure through the event

Å 83% made profit at the event and/or covered the cost of their 
stall

Å 86% were happy with the attendance numbers

óReally loved it, very impressed, fun, great conceptô ïKnicker Parlour 
óThought it was great!ô ïKojitami 

óFabulous overallô ïViolet Rose Designs
óGreat funô ïSassy Vibes

óMuch better than expected. Well done.ô ïStyle Workroom
óWould love to come back next yearô ïVIP Viche 

óGood exposure for business. A young, fun clienteleô ïIntimo
óPeachy Loves GNOô ïPeachy Body Clinic 
óGreat Event well done!ô ïShazzahs 

óWe will definitely be part of it next timeôïF-online
óWell done on the advertisingô ïWarrago Wines



Guest Experiences

ÅOver 88% said they would consider coming to Girls 
Night Out again

ÅGuests rated their favorite part of the night being the 
wine tasting and shopping

ÅOver 97% of patrons rated the event well



Guest Demographic

Approximately1875 patrons attended the first ever Girls Night Out 

at the Old Museum in Brisbane on the 25th and 26th of September

+ Media + over 120 stall holder staff each night

Age Demographic

18-24

24-29

30-34

35-39

40-44

45-49

50+

Income

Under 25K

25K-50K

50K-80K

80K-120K

120K+



Guest Spending

ÅThe average spend was $56 which equals approximately 
$106,000 spent by patrons at the event

ÅOver 80% of patrons spent money at the event

ÅOver 70% of patrons spend over $100 per month on 
fashion

ÅOver 40% of patrons spend over $100 per month on beauty 
products and services



Event Pics


